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Abstract
Young people can be valuable motivational resources for health
promotion. A project implemented from 2009 through 2013 in a
small American Indian community in northwest Arizona recruited
American Indian young people aged IO to 21 as agents of change
for health promotion through radio programming. Thirty-seven
participants were recruited and trained in broadcasting and creat
ive writing techniques; they produced and aired 3 radio dramas. In
post-project evaluation, participants were confident they could in
fluence community behaviors but thought that training techniques
were too similar to those used in school activities and thus re
duced their drive to engage. Effective engagement of young
people requires creativity to enhance recruitment, retention, and
impact.

Objective
Young people as agents of change can be a motivational resource
for a community and promote positive development and resilience
among young people (I). Young people are "influential in an
adult's social environment through multiple modes and across di
verse cultural settings through communication and health behavi
or modeling" (2). Creating a place for and encouraging young
people to actively participate in research and intervention pro-
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cesses builds skills and empowers them in their own well-being
and the well-being of their community (1,3).
In many American Indian communities, lifestyle-related chronic
disease is a leading cause of premature morbidity and mortality
and requires innovative intervention to change risk factors suppor
ted by local norms, for example, acceptance of unhealthy food
habits and regular sedentary behavior (4,5). To be effective, health
promotion must be relevant to the sociocultural context and ap
pealing to the target population. Radio programming is effective in
influencing socially shared perceptions or social norms (6).
The objective of our project was to engage young people in an
American Indian community to create locally relevant stories of a
fictitious family working to make lifestyle changes and to share
the stories with the community through a local radio station.

Methods
The project was conducted from October 2009 through December
2013 with participation of the Hualapai Tribe. The tribal reserva
tion consists of approximately I million acres in rural northwest
Arizona. Approximately 1,700 reservation residents (95% Ameri
can Indian; 80% enrolled Hualapai tribal members) live in Peach
Springs, Arizona, the primary residential and business community
on the reservation. An estimated 40% of reservation residents are
aged 18 years or younger.
Project steps involved recruitment and training of participants,
story development and delivery, and assessment of impact on par
ticipants themselves and on community residents. In March 20 I 0,
participants were recruited from the local Boys & Girls Club and
from the community-at-large through flyers and by word of
mouth. Initially, any young person aged 12 to 21 years who had
parental consent or could provide consent himself or herself (those
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